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Growing the Wild Heart of Naples 
Naples Zoo Announces $25 Million Capital Campaign and $5 Million Endowment Drive 

 

For 97 years, this 43-acre zoo and garden in the heart of Naples has been a dynamic and evolving resource for our Southwest 

Florida community and visitors to the area. The Zoo is constantly changing and adapting, seeking innovative ways to connect 

people with nature and to inspire them to help conserve and protect. On November 22, 2016, the Zoo has taken another 

step into the future of animal care and welfare, conservation, education and guest experiences by publicly announcing 

Growing the Wild Heart of Naples, a $25 Million Capital Campaign and $5 Million Endowment Drive . This is the first 

major capital campaign that Naples Zoo, a 501(c)(3) non-profit since 2004, has launched.  

 

Following much consultation from the community and the formulation of a new Naples Zoo Master Plan, the Zoo entered the 

silent phase of the campaign three years ago, shortly after the arrival of new President and CEO, Jack Mulvena. To date, the 

Zoo has raised $13.7 million, with more than $12 million dedicated to the $25 million capital campaign goal.  Significant 

Master Plan improvements funded by donors since the campaign’s silent phase launched include a new Florida panther 

exhibit and rehabilitation holding facility, and new exhibits for pythons, giant anteater, red-ruffed lemurs and clouded 

leopards. Renovations were completed, again funded by generous donors, at Alligator Bay, the Zoo’s Safari Canyon 

educational show theatre, and to the Primate Expedition islands and Lake Victoria.   

 

The most significant improvement made has been the Zoo’s new parking lot and beautiful new entryway off Goodlette-Frank 

Road, a $2.6 million project funded equally by Collier County and by the Zoo, through the Mae Woods Trust.  In total, nearly 

$4 million in improvements have been made in the past three years.  

 

In 2017, ground will be broken on the new Glass Animal Hospital at Naples Zoo.  At present, Naples Zoo is the only 

Association of Zoos and Aquariums (AZA) accredited zoo in Florida that does not have an on-site animal hospital to help 

provide optimal care for its animal collection.  Fundraising for the $2.5 million project is over 90% complete and the  

$1 million naming rights lead gift was generously made by Denny and Tanya Glass.   
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“Nearly at the halfway point of the $25 million campaign and with the much needed animal hospital soon to be a reality, our 

focus will shift to raising the funds necessary for a new entrance experience,” said Mulvena.  “The existing entrance building 

was built in the early 1970’s when attendance was fewer than 100,000.  Today we are nearly at 400,000 per year and 

growing; the building simply was not designed to handle this level of attendance.  The building is deteriorating and not 

hurricane proof.  Most importantly, however, is that it certainly does not reflect the beauty and expansiveness of the 43 acres 

inside or the quality of the zoo and botanical experience inside.”    

 

The Zoo’s “Finding Florida” entrance experience will include the new Jeanne Guglielmi Welcome Center that will 

dramatically improve and expedite entry for members and visitors.  Ms. Guglielmi has generously committed $1 million to 

the project.  A new Volunteer Center, Gift Shop, Zoo Administration Center, flamingo/roseate spoonbill exhibit and Alligator 

Bay experience are also planned.  The centerpiece of the Zoo’s new entrance will be The Hamill Family Foundation 

Education Center, with the foundation awarding the Zoo a $2.5 million challenge grant toward the $5.2 million building cost. 

 

In addition to the new entrance and education center, the Zoo’s Master Plan calls for a full renovation and transformation of 

the original Caribbean Gardens historic buildings into a small museum celebrating the property’s rich history and a new 

exhibit for Draco, the Zoo’s Komodo dragon.  A new South American rainforest and grasslands exhibit trail is planned, as is 

a nature and water play area for children.  In total, $13 million is left to raise to complete the Zoo’s plans.  Of the $5 million 

endowment drive, $3.3 million is left to raise. 

 

“We are so grateful for the leadership commitments made by the Glass’, the Hamill’s, Ms. Guglielmi and all donors to date 

who made gifts and pledges during the silent phase to help demonstrate strong community support for the Zoo’s plan to grow 

and improve,” commented Mulvena.  “We’ve heard from our guests how much they’ve seen the Zoo improve in just the past 

few years. With the continued help of the community, we are committed to making Naples Zoo the best possible resource we 

can be for connecting with and learning about animals and nature and for families and friends to spend quality time together.”   

 

Since 2004, when Collier County residents voted to save the Naples Zoo property and the surrounding land that has now 

become The Gordon River Greenway, the Zoo’s annual attendance has nearly doubled from 214,000 to 397,000 visitors.    

With Southwest Florida one of the fastest-growing areas in the nation, the Zoo’s Master Plan projects have been designed to 

meet and serve a growing population of students, individuals, families and visitors.   

 

“The Master Plan improvements will change the look and the feel of the Zoo, while retaining its unique history and intimate 

charm,” said Mulvena.  “It’s a great thing that more and more students, families and tourists are visiting the Zoo, some for the 

very first time.  We just want their experience, and especially that first experience, to be a great one.” 

 

Print quality images available at www.napleszoo.org/press. 
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